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Summary

Business owners work hard and pay money to bring visitors to their website. Most 

businesses are missing out on being able to directly communicate with that well-earned 

traffic after they have left the website. Email marketing is proven to be effective for lead 

conversions, however it can be difficult to get someone to join your list. In order to earn new 

subscribers, you need to add value to your visitor’s lives and trade them something useful in 

return for their equally valuable email address. This guide will take you through three phases 

of a lead capture set-up that will help to increase the number of people that join your list 

and gives business owners the chance to further build trust with their visitors and develop 

those leads into customers.
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Provide Immediate Value
Your first goal on the path to converting a website visitor into a business lead is to provide 

immediate value to that person. How do you provide that value? You want to answer one of 

the following questions:

● What does your audience want to know?

● What are they asking you?

● What is a problem that you can help them solve?

First, you’ll draft a blog post that answers your audience’s questions. Next, you’ll create a 

companion piece that helps them in more depth on that same topic. This could be in the 

form of a checklist, guide (like this one), or other printable material. It could also be an audio 

file, video or other media.

You want to create something that your audience can absorb quickly, whether it’s reading, 

listening or watching. It should provide some quick steps that they can take away and use 

right away.

This companion piece is known as a ‘lead magnet’ and it offers the incentive for your visitor 

to sign-up for future contact from you. Your blog post has shown your audience that you 

want to help them and that you have more information to help them further.

RESOURCES

Lead Magnet Blueprint – How to Create a Lead Magnet that Converts

http://optinmonster.com/lead-magnet-blueprint-how-to-create-a-lead-magnet-that-converts/

9 Lead Magnet Ideas and Examples

http://www.digitalmarketer.com/lead-magnet-ideas-funnel/
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Capture Visitor Information
Your next step in converting website visitors into business leads is to capture their contact 

information. To do this, you will offer your lead magnet through an ‘opt-in’ form. An opt-in 

form is just like a newsletter sign-up form. It is simply a place for your visitor to add their first 

name and email address to express that they want your lead magnet and start the process of 

having it delivered.

The opt-in area should recap the benefit of your lead magnet and have a good headline to 

re-iterate the value. The opt-in area can appear directly in the middle of your blog post, at 

the end of the blog post or as a pop-up that appears on that entire page of the website. While 

pop-ups have been abused, they are very effective in bringing the value you are offering to 

your visitor directly into their attention.

There are several pop-up options around and I recommend taking a look at OptinMonster. It 

includes functionality for displaying opt-in forms on the bottom of your posts, on the bottom 

of all the posts in a category, and even as a full screen pop-up. Again, take a look around at 

other solutions like Icegram and SumoMe, but I found that OptinMonster is the easiest to 

set-up from my expeirence making the investment worthwhile.

RESOURCES

63-Point Checklist for Creating the Ultimate Optin Form (with Examples)

http://optinmonster.com/63-point-checklist-for-creating-the-ultimate-optin-form/

6 Reasons Why Pop-Ups, Welcome Gates and Slide-Ins Suck

http://optinmonster.com/6-reasons-pop-ups-welcome-gates-and-slide-ins-suck-and-the-solution/
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Build Trust (Add More Value)
The final step in converting website visitors into business leads is to build trust with your 

audience by adding more value. You’ll start building trust by delivering your lead magnet. 

When your visitor adds their email address into your opt-in form you will re-direct them to a 

new page on your website. This page will thank them for wanting to use your lead magnet 

and will give them clear instructions on what to do next. The page will tell them that they will 

receive an email with the downloadable link contained within the email. 

 At the same time that the visitor adds their email address into your opt-in form, that contact 

info will be added to your email marketing software because your opt-in form is directly 

connected to your email software. This will trigger the first email in a series. The first email 

contains the link to your new delivery page which holds the lead magnet. 

To ensure that your new subscriber gets the full use out of your lead magnet, you will send a 

follow-up with a series of emails to recap the main points. Having these emails automatically 

sent out every few days is easy with MailChimp. If you want something that offers more 

complexity than MailChimp, take a look at Active Campaign. Encourage your subscriber to 

ask you questions and ask then offer to help further in whatever way makes sense for your 

business. Now you’ve created a relationship of trust and value, where one didn’t exist 

before.

RESOURCES

70 email marketing statistics every marketer needs to know
https://www.campaignmonitor.com/blog/email-marketing/2016/01/70-email-marketing-stats-you-need-to-know/

19 Quick and Dirty Tricks for Writing Better Emails

http://optinmonster.com/19-quick-and-dirty-tricks-for-writing-better-emails/

From Beginner to Pro: A Complete Guide to Tripling Your Email Conversion Rate
https://www.quicksprout.com/2015/07/08/from-beginner-to-pro-a-complete-guide-to-tripling-your-email-conversi
on-rate/
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Visitor Path
This is a graphical representation of the path you’ll take your website visitor through while 
converting them into a business lead. 
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I hope you found this guide useful. Be sure to send any questions to:

scott@fairfieldmedia.ca

If you want my help turning your website visitors into business leads, 
please get in touch with me.

Yes, I’d Like More Business Leads

Fairfield Media Co.

http://fairfieldmedia.ca/contact-us/

